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Calculate (4 marks)

Question

This question is taken from the A level specimen paper 1, question 1a.

Extract A: Travel Behaviour

There is some evidence to suggest that UK residents changed their travel behaviourin
2008-09, by choosing to take holidays within Great Britain rather than abroad. This has
been referred to as the ‘Rise of the Staycation’ A holiday visit is defined as a visit to a
destination for holiday purposes that includes at least one overnight stay.

(Source: httpfwww.ons.gov.uk/ons/rel/tounsm/tourism-satellite-account 201 0--—
the-economic-importance-of-tourismy/sty-home-or-away-staycation.himl)
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Figure 1
The Number of Holiday Visits in GB and to Overseas Destinations by UK residents 2007-2013
1 (a) Calculate, to 2 decimal places, the percentage change in the number of Britons

taking domestic holidays from 2007 to 2013 (Figure 1). You are advised to show
your working.
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Explain (4 marks)

Question

This question is taken from the A level specimen paper 1, question 1b.
Extract A: Travel Behaviour

There is some evidence to suggest that UK residents changed their travel behaviour in
2008-09, by choosing to take holidays within Great Britain rather than abroad. This has
been referred to as the ‘Rise of the Staycation: A holiday visit is defined as a visit to a
destination for holiday purposes that includes at least one overnight stay.

(Source: httpawww.ons.gov.iuk/ons/rel/tounsm/tourism-satellite-account/ 2010
the-economic-importance-of-tourismy'sty-home-or-away-staycation.htmil)
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Flgure 1
The Number of Hollday Visits In GB and to Overseas Destinatlons by UK residents 2007-2013

{b) Using Figure 1, explain the variation in the types of holiday taken by UK citizens
between 2007 and 2013,
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Sample 1
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Analyse (6 marks)

Question

This question is taken from the A level specimen paper 1, question 1d.

Extract B: 5aving the package holiday

Tour operators feared the internet would put an end to the package holiday, but the new
economic climate has made them more popular now. Despite predictions of its decline,

the package holiday remains a popular choice among Britons. The dotcom boom made

it possible for anyone to book flights and hotels at the click of a mouse. Suddenly, there

was no need to study a glossy brochure before booking a holiday at the local travel 5
agent. Travel operators such as Thomas Cook, were sef to become less popular following

an increase in the number of budget airlines such as easyfet and Ryanair which entered

the European airline market. In addition, 1994 saw the introduction of the Air Passenger

Duty (APD) which added a duty ranging from £13 per passenger on short-haul flights

up to £97 for the longest flights from the UK to help reduce the environmental costs 10
of flying.

However, the death of the package holiday now seems like an idea that has been left out
in the sun too long. Of 36 million breaks taken by British holidaymakers in 2011,
15 million were package holidays, according to market research company Key Note.

If the package holiday has proved resilient, this is also because holiday companies are 15
changing. "We've seen a shift from short-haul, to medium- and long-haul holidays, and

from budget to four- and five-star hotels” says Karl Burns, analyst at Panmure. German-

owned TUI Travel plc was far quicker to adapt, he says, but Thomas Cook is now beginning

to transform itself too, by specialising in family package holidays.

{Source: adapted from hitp-/fwww. theguardian.com/business/ 201 2/jul/14/
austarity-saves-package-holiday)

{d) Analyse one benefit to Thomas Cook of specialising in family package holidays.
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Discuss (8 marks)

Question

This question is taken from the A level specimen paper 1, question 1le.

{e) Using a suitable diagram, discuss the likely impact of an increase in the number of
budget airlines on the market for air travel.

8 © Pearson Education Ltd 2016. This material is not copyright free.
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Assess (10 marks)

Question

This question is taken from the A level specimen paper 1, question 1f.

Extract C: TUI Travel plc (TUI)

TUl is one of the world's leading leisure travel groups, with over 220 trusted brands in 180
countries and more than 30 million customers. The business is grouped into three sectors
- Mainstream, Accommodation & Destinations and Specialist & Activity. From popular
holiday brands such as Thomson and First Choice to a collection of specialist travel
providers such as Crystal Ski and African Travel Concept, TUI offers the breadth and depth
of experiences and expertise for every type of traveller,

TUI is a global business, employing approximately 55,000 people and operating in 31 key
markets worldwide. The head office is in the UK and TU/ is listed on the London Stock
Exchange as a member of the FTSE 100 and FTSE4Good indices.

(Source: adapted from hitpefwww. tuitravelplc.com/about-us/at-a-glances VHIbkMSvybIL)

if) Assess the likely benefits to TUI of having over 220 brands (Extract C).

© Pearson Education Ltd 2016. This material is not copyright free.
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Assess (12 marks)

Question

This question is taken from the A level specimen paper 1, question 1h.

Extract C: TUI Travel plc (TUI)

TUl'is one of the world's leading leisure travel groups, with over 220 trusted brands in 180
countries and more than 30 million customers. The business is grouped into three sectors

- Mainstream, Accommodation & Destinations and Specialist & Activity. From popular

holiday brands such as Thomson and First Choice to a collection of specialist travel

providers such as Crystal Ski and African Travel Concept, TUI offers the breadth and depth 5
of experiences and expertise for every type of traveller.

TUV is a global business, employing approximately 55,000 people and operating in 31 key
markets worldwide. The head office is in the UK and TUV is listed on the London Stock
Exchange as a member of the FTSE 100 and FTSE4Good indices.

{Source: adapted from httpe/fwww. tuitravelplc.comyabout-us/at-a-glances VHIbkMSvbIL)y

Extract D: Meet the Boeing 787 Dreamliner

TUr's UK airline, Thomson Airways, was the first in the UK to fly the new state-of-the-art

Boeing 787 Dreamliner as part of its fleet in June 2013, flying from Manchester, East

Midlands, Glasgow and Gatwick to Sanford in Florida and Cancun in Mexico. This will

be one of 15 aircraft and part of a multi-billion-pound deal to buy more Boeing Jets. The
company is buying 60 of Boeing's narrow-bodied, fuel-efficient jets, with an option to 5
take 90 more. The list price of the jets is £4 billion but TU! said it had secured the planes

for a significant discount!

What's so speclal about the Dreamliner?

+  The Dreamliner offers its customers a more enjoyable in-flight experience and also
brings business benefits as a result of its increased fuel efficiency, using up to 20%
less fuel than comparable aircraft. 10

«  Customers enjoy industry-leading seats in Economy Club with 33 or 34 inches of
legroom. Premium Club seats with 38 inches of legroom give customers even more
space to relax.

+ The Dreamliner gives customers more room within the cabin - even at its lowest
point, there is more than 6 feet of headroom. 15

«  Thewindows on the Dreamliner are 30% larger than the size of normal aircraft
windows - so customers get a great view no matter where they are sitfing.

+  The cabin pressure is 6,000 feet instead of 8,000 feet, which means more oxygen
will be absorbed into the blood, so customers will leave the aircraft feeling fresher
and less jet-lagged. 20

- State-of-the-art mood lighting mimics dawn and dusk, meaning customers’ bodies
are more in tune with the time of day at their destination.

{Sourcas adapted from: hittp'www.tuitravel plc.com/about-us/at-a-glanceg VHA vjGsVic
hittpe/'www tuitravel plc.com/brand-experience/meet-boeing- 787 -dreamliner# VHAtg DGsWIC)

i{h) Assesswhether the new Dreamliner aircraft could provide TU with a
competitive advantage.
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Evaluate (20 marks)

Question

This question is taken from the A level specimen paper 1, question 3.

Extract F

Chinese production and consumption of coal increased for the 13th consecutive year in
2012. China is by far the world's largest producer and consumer of coal, accounting for
46% of global coal production and 49% of global coal consumption, almost as much as
the rest of the world combined.

As a manufacturing country that has large electric power requirements, China's coal 5
consumption fuels its economic growth. China's gross domestic product (GDF) grew 7.7%
in 2012, following an average GDP growth rate of 10% per year from 2000 to 2011.

Coal consumption and production In China and the rest of the world
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{Source: adapted from hittp=//www.eia gov/todayinenergy/detail.cfm?id=16271)

Extract G: China coal mine fire kills 26 November 2014

A fire at a Chinese coal mine that killed 26 workers is the latest fatal incident to hit the
accident-prone industry. The blaze at the mine in the northeastern province of Liaoning
also left 50 people injured. The mine is one of the biggest coal producers in the region,
with an annual production capacity of 1.5 million tonnes. It employs 4,660 people.

China's mines are amongst the world's deadliest. The lack of regulation, coruption and 5
poor operating procedures means that safety is often neglected by bosses. In their

search for easy profits, accidents are common. In 2013 the country recorded 589 mining-

related accidents, which left 1,049 people dead or missing, according to the Chinese
government. Both the number of accidents and fatalities were down more than 24%

from 2012. The government plans to close more than 2,000 small coal mines, a major 10
source of accidents, in an effort to consolidate the industry.

However labour rights groups have said the actual death toll is likely to be much higher

than official data, partly due to under-reporting of accidents as mine bosses seek to limit
economic losses and avoid punishment. China is the world's biggest consumer of coal,

relying on it for 65.7% of its energy needs in 2013. 15

{Source: adapted from httpfwww.dailymail.co.uk/wires/ afpfarticle- 2849706/
Coal-fire-kills-24-China-Xinhua.htmil)
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3 Using Extracts F and G, evaluate whether the Chinese government should intervene
in the coal mining industry.

(20)

Sample 1
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